THE AACSB SELF STUDY PROCESS
CASE DESCRIPTION
This case study revolves around a business college interested in seeking AACSB accreditation in the future. The Dean of the college invites an accreditation specialist for a period of 45 days. The accreditation specialist initiates an internal self-study process. The self-study process generates data pertaining to mission and strategic plan of the college, qualifications of faculty and staff, tenure and promotion policies, teaching loads and pedagogies used by the faculty, advisement policies and other additional information. The accreditation specialist now needs to determine where the college stands on the fifteen standards of AACSB. 

This case study can be used in any accreditation workshops. It can be designated for a 2 hours slot. The instructor should distribute the case study a week before the workshop to the participants. Participants should read the case study prior to the workshop to allow thorough discussion of AACSB fifteen standards and to determine the readiness of an academic institution to apply for AACSB accreditation. 
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THE AACSB SELF STUDY PROCESS
THE ISSUE

The Dean of Faculty of Business (FOB), a college operating under the umbrella of Abdul University is interested in seeking AACSB accreditation in the future. The Dean of the college invites an accreditation specialist for a period of 45 days. The accreditation specialist initiates an internal self-study process. The self-study process generates data pertaining to mission and strategic plan of the college, qualifications of faculty and staff, tenure and promotion policies teaching loads and pedagogies used by the faculty, advisement policies and other additional information. The accreditation specialist now needs to determine where FOB stands on the fifteen standards of AACSB. 

BACKGROUND
Abdul University initially begun as a small girls’ school in a village in the West Bank region also known as Palestine. The school developed into a college which later transitioned from a primary education institution to an intermediate college. In 1953 the college offered its first preparatory class. In 1961 the two-year university program was initiated. Academic guidelines were implemented requiring all faculty members to hold a minimum of bachelor’s degree and at least half of the faculty to hold a master’s degree. The campus was also expanded to provide latest amenities and facilities to students such as classrooms, laboratories, housing, recreational and sports facilities and the library. 
Abdul University was designated as a Palestinian Arab academic institution and was supervised by an independent Board of Trustees which was responsible for all its institutional decisions. The university provided degrees in the areas of information technology, engineering, science, arts and development, politics and management and economics. The university’s official language is Arabic, but all courses are taught in English. The academic year consists of two semesters each of 16 weeks. The university also offers one-two summer semesters each, eight weeks long depending on student demand.  The university supports the economic, social and human development in Palestine through various research grants and institutional centers. Abiding by the principles of educational opportunities, the university provides numerous scholarships which cover up to 60 percent of the students’ fees. The university successfully draws upon funding from various private Palestinian and Arab donations which has enabled it to continue in its mission of providing academic excellence and developing Palestinian community. 

At present the university plays a key role in the cultural, social and political life of the Palestinian community. The strength of the university lies in its vast network of foreign collaborations and relationships.  Also in its commitment in imparting education to learners in an interactive and experiential manner. The university realizes the significance of technology in the students’ lifestyles and at a global level.  All classrooms are equipped with latest technology with teachers trained in various technology oriented pedagogical methods. The university also possesses an extensive electronic data repository where students’ records, faculty information, university guidelines and regulations are stored and can be retrieved as needed. The university currently offers 29 graduate studies programs, in addition to a doctoral program in social sciences offered by the Faculty of Graduate Studies. 

RECRUITMENT, TENURE & PROMOTION POLICIES AT ABDUL UNIVERSITY

Abdul University has clear policies and guidelines with regards to hiring, promotion and tenure and annual evaluation of faculty and staff. The head of the department and the dean of the college inform the Vice President of Academic Affairs of their decision to hire new faculty. The Human Resources Department then advertises the vacant positions in the newspaper or by other means available. Applicants are given a period of at least one month to apply. All applications are submitted electronically to the Human Resources Department. At the end of the submission date, the Human Resources Department downloads all the applications and routes them to the Vice President of Academic Affairs, Deans and heads of departments. The Committee Chair then sorts the applications, prepares a short list of candidates which is reviewed by the entire committee. Selected candidates are invited to the university for a lecture, interview and campus visit. The committee has a right to interview all the members or none of them. The committee after reviewing the applications, informs the Vice President of Academic Affairs of their decision who then gives his/her recommendations to the President of the university. An appointment letter is then issued to the selected candidate specifying his/her grade, class and rank with appointment starting at the beginning of the school year. All contracts are drawn out by the Human Resources Department and are approved by the university’s President in coordination with the Office of Academic Affairs. 

Annual Faculty Evaluation Process 

The annual faculty evaluation starts in February when the faculty members fill up the Faculty Evaluation Form online. Faculty members provide information online pertaining to courses taught that year, student evaluations, teaching philosophy, research output, professional development, research projects and proposals, administrative responsibilities, challenges faced, advisement strategies, new course developments, committee service and service at the community level [see Appendix F for further information]. This information is then saved and submitted to the head of the department who after filling in his/her evaluations, routes it to the Dean who gives his/her recommendations and sends it to the Vice President of Academic Affairs. All annual salary raises are dependent on the Annual Faculty Evaluation scores received.  
Promotion & Tenure Policies of Faculty
All faculty members interested and eligible for promotion and tenure are required to submit a completed and signed application form along with an electronic copy of the application and its annexes in a CD to the head of the department before October 30th of that academic year [see Appendix F for further information]. Applications submitted after this deadline are not accepted but it is possible to add further attachments to one’s application until 15th December. The head of the department forwards the application to the Dean of the College. The Dean determines the eligibility of the applicant for promotion and tenure and then informs the Vice President of Academic Affairs of the faculty member’s intention to apply for Promotion. The Dean then forms a peer evaluation committee consisting of 3-5 members of the department or disciplines closest to the applicant’s area of expertise. The applicant then puts together a portfolio consisting of his/her teaching, research and service contributions and submits to the peer committee for review. The committee members review the applicant’s portfolio and reach a unanimous decision. The committee then informs the Dean of their decision (by 15th May) who in turn reports to the Vice President of Academic Affairs. The Vice President of Academic Affairs is entrusted with the responsibility of communicating this decision to the President. The President then either recommends or rejects the application for promotion and tenure depending on the decision taken by April 1st. 
Annual Evaluation of Professional Staff

All professional staff are evaluated on an annual basis at the end of each school year. Depending on the individual evaluations, appropriate action is taken by the administration. In case the employee’s performance remains ‘weak” for two consecutive periods s/he may get terminated from job by the President upon the recommendation of the Human Resources Department.
STUDENT ADVISEMENT POLICIES

Students are required to meet regularly with their advisors at least twice each semester. The students with exception of First Year students, are required to go online and prepare a plan for that semester. This plan is automatically emailed to their advisor who after review approves or rejects it. Depending on the advisor’s decision, the student registers for classes or modifies plan as required prior to registration [see Appendix A for sample of student advisement plans]. First year students are advised by the Registrar’s Office. 

Students who are at high risk and those who have not determined their area of specialization are referred to the Academic Advisor. High risk students are those who have a GPA of less than 70%. The Academic Advisor meets with these students regularly twice every month for 30 minutes-60 minutes. S/he usually reviews their courses, performance levels, discusses with them their issues and advises them at academic and personal levels. S/he tracks the students after the end of each grading period through the online University System. S/he then contacts the students to discuss their performance levels, reasons for lagging and to assist them as needed. During these monthly sessions, intervention strategies are identified, and an effort is made to put the student back on graduation track. If any academic help is required, students are referred to the departmental teaching assistants for one-on-one tutoring. 
PLACEMENT SERVICES 
The Alumni and Career Services Office serves the student population of Abdul University. The office works with the students in providing them with employment opportunities during and after the completion of their studies. The career services counselors advise students on resume building, scholarship applications for further studies, interview skills training etc. Professional Development workshops impart both written and oral communication skills. Students are provided with networking opportunities during various Career Days and Career Fairs both within individual colleges and at the university. 
THE COLLEGE
Faculty of Business (FOB) is a college within Abdul University. The college was established in 1978, and is headed by Dr. Finn as the Dean. FOB is currently the largest college within the university with around 2000 students. At the undergraduate level, there are 837 male students and 1161 female students. At the graduate level, FOB has 312 students consisting of 155 males and 157 females. FOB has six undergraduate programs and two master programs, MBA and Economics, each managed by four departmental heads and one program director. There are five structural divisions under the Dean: Business Administration and Marketing, Finance and Banking, Accounting, Economics and the MBA. The MBA has 210 students and the MA in Economics has 102 students. All departmental heads and program directors are given reduced course loads to fulfill their additional administrative duties. 

FOB functions as a semi-autonomous unit within the university. The college has its own strategic plan which is aligned with the university, own budget and goals and objectives. However, the college needs approval on all its decisions pertaining to budget, hiring and dismissal, programs and curriculum from the Vice President of Academic Affairs office. FOB offers all its programs face-to-face on campus [see Table 11 in Appendix G]. FOB does not have any joint collaborations and partnerships with regards to its program offerings. None of its programs are offered as online or hybrid. The following degrees are offered by FOB [see Table 1 and Table 2 in Appendix B for detailed information about the degree programs and admission requirements and prerequisites]:

·  Bachelors of Accounting

· Bachelors of Finance and Banking

· Bachelors of Business Administration

· Bachelors of Marketing

· Bachelors of Economics

· Bachelors of Business Economics

· Masters of Economics

· Masters of Business Administration

The school has faculty governance on all major decisions concerning curriculum, assurance of learning, research, career services and recruitment being handled by various faculty committees. The school’s budget for 2015-16 was 1.6 million dinars while the university comprises of 22 million dinars. The school’s budget comprises 7 percent of the university’s total financial resources [see Appendix C for further information about the budget]. 

STRATEGIC PLAN OF THE COLLEGE
The college has a clear vision, mission and strategic initiatives [see Appendix D for vision, mission and strategic plan].
THE DEAN AND THE BUSINESS FACULY

Dr. Finn is the Dean, and is assisted by an Assistant, and four program heads and one program MBA director. There are three centers at FOB, Training and Employment Unit, Cooperative Education Program and Business and Economics Center. The Training and Employment unit works both individually and in collaboration with the university’s Career Services office to provide both internship and job placements opportunities for business and economics graduates. There are 49 full time faculty members, 14 in Economics, 10 in Accounting, 16 in Business Administration and Marketing and 9 in Finance (including administrators). Selected faculty members from all departments teach the master level courses. FOB is also supported by a team of teaching assistants and adjunct faculty drawn from various local corporations and organizations. FOB has seven professional staff members who support the Dean’s office and the five departments and one Information Technology specialist.  
The faculty teaches a maximum of 12 hours per semester with each semester consisting of 16 weeks. The faculty has office hours consisting of 8-10 hours weekly. Table 8 in Appendix E lists the expertise, rank and qualification of all faculty members. FOB follows a teaching model of professors and teaching assistants. Professors lecture twice a week while teaching assistants facilitate the one-on-one discussion sessions for the students. FOB’s faculty integrate a variety of teaching modalities consisting of traditional lectures, simulations, community-based and research based projects, capstone subjects, guest speakers, and case study analysis [see Table 4]. 
Table 4: Excerpts from Faculty’s Classrooms

	TEACHING MODALITIES USED IN FOB CLASSROOMS

	Uses Harvard Case Studies and Efficient Portfolio Projects in her finance classes.

	Uses projects in Consumer Behavior class—Perceptions and Behavior. Uses Coca Cola video clips.

	Guest Speakers for Public Finance, Corporate Finance, Microfinance, Insurance and Banking. Student undertake both research and community based projects. Assess financial strategies of local manufacture companies. Assess the financial strategies of local manufacturing companies. Some of her students have got their research projects published as well. Also uses Harvard Business Case Studies.

	Uses Community Based Research Projects—Marketing & CRM plans for Abdul University.

	Invites Guest Speakers into classes. Uses simulations for Small Business Management classes. Students also prepare Business Plans as Research Projects.

	Students for community based projects undertake analysis of publicly traded companies. Uses simulations and portfolio building for Research Projects.

	Uses video and Harvard Business Review case studies in classes.

	Uses research projects to teach controversial issues in international accounting principles class.

	Uses Role Plays in Promotion and Advertising Communication class (salesperson and customer roles). Preparation of Business Plans as Research Projects. Uses mini case studies, invites local entrepreneurs to speak in classes and shows videos to students in Small Business classes.

	Role Plays in Business Communications when teaching interviews. Also uses videos.

	Invites Guest Speakers from financial corporations. Also uses stock market simulation games.

	Uses community based projects with both private and public sectors. Role plays and also both long and short case studies.

	Uses case studies to demonstrate cross cultural differences. Also uses Research Project pedagogy in her classrooms. 

	Incorporates a variety of teaching modalities. Community Bases Projects and non-profit organizations. Guest Speakers in Marketing Management and Strategic Marketing classes. Local case studies. And role plays to understand the Buyer-Seller process.

	Uses Research Projects on Capital Budgeting Techniques.

	Uses Role Plays to demonstrate meetings between client and internal auditor. Case studies to teach internal audit. Technology to access accountancy websites.

	Shows students videos on audit process.

	Uses Role Plays in Project Management class: differentiate between project manager and project customer. Case Studies both national and international in classes. Invites Project Management practitioners into classes as guest speakers. Also uses community based projects.

	Class worked on Community Based Projects and its impact on adjacent villages.

	Students role play on decision making processes in organizations.

	Community Bases Projects—proof reading of various printing material like brochures etc. of local businesses and organizations. Role Plays: Mock Interviews and Mock Meetings.


The faculty of FOB is responsible for teaching, advisement, research and community service. Their levels of contributions in the areas of advisement, consulting, intellectual contributions, service have been summarized below:
Advisement Contributions: FOB faculty’s list of advisees has gone up over the academic years 2011-12 to 2015-16. In Accounting department, the number of advisees has increased from 57 to 113. While in Finance department it has increased from 57 to 113. The Business Administration and Marketing department’s number has increased from 50 to 81. 
Committee Work Contributions: FOB faculty serve approximately on 1-4 committees per academic year. Accounting department faculty serves on at least four committees on an annual basis. Finance department committee load is one per year. While Business Administration and Marketing is around 2 committees annually. 

Community Service Contributions: FOB faculty community service is minimal. All departmental members usually complete at least one community service project on an annual basis. 

Research Contributions: FOB faculty research output is satisfactory. Accounting department has an average of one publication per academic year. Finance is less than one per year. While Business Administration and Marketing department has at least 2 publications on an annual basis. With regards to conference presentations and proceedings, Accounting department has 2-3 per year. Finance department has less than one per year. While Business Administration and Marketing has two per academic year. See Table 4 in Appendix B for information about intellectual contributions of faculty members. 
Consulting Output: FOB faculty members do not engage in consultancy on a regular basis. Their output is usually less than one per year. 

STUDENT ADMISSION REQUIREMENTS

Students are admitted to the Bachelor degree based on their performance at the common Palestinian high school exam known as Tawjihi. Successful passing of Tawjihi leads to awarding of a high school diploma in Palestine.
Table 5: Admission Requirements for FOB’s Programs

	Degree Program
	Admission Requirements

	Accounting Program
	87% and above in High School Diploma.

Completion of two courses ACCT I and ACCT II with 80% to change over to Accounting program.

	Finance and Banking 
	80% and above in High School Diploma.

	Economics (both Economics and Business Economics)
	75% and above in High School Diploma.

	Business Administration (both Business Administration and Marketing)


	70%-90% in High School Diploma for Business Administration

70% and above in High School Diploma for Marketing.

	Master in Business Administration
	Bachelor degree with 70% and above

Work Experience & MBA Entrance Exam Scores

	Master in Economics 
	Bachelor degree with 70% and above, Proficiency in English language and also performance on Tawjihi, Palestine high school exit exam.


MBA students are given a GMAT waiver provided they take the MBA Entrance Exam which has been developed by the MBA Graduate Council members. The exam is online, consists of multiple choice questions, case study analysis and English language proficiency questions. The MBA Entrance exam score totals up to 20 percent of the MBA Admission Process requirements. Admitted MBA students who belong to a non-business background are required to complete three prerequisites of 3 credits each consisting of Marketing, Accounting and Finance. 

FOB STUDENTS’ ACTIVITIES

FOB’s students are encouraged to provide professional consulting services to local community organizations. The Career Center at FOB supports community engagement programs which involve students in various entrepreneurship education activities within the community. FOB’s annual Career Day allows students to interact with local companies and organizations leading to internship and job opportunities. FOB also holds Marketing Days, Accounting Days, Open Days and a Stock Simulation Contest where guest speakers are invited to share their experiences with students leading to student development. 

Each program has its own student club which conducts workshops, guest speaker series and training sessions for the students. For instance, the Finance and Banking department has its own Finance Club, Business Administration and Marketing program has two clubs, Business Administration Club and Marketing Club and so on. FOB students participate in Student Exchange Programs and have traveled to Italy, Germany, Sweden and Spain. Student undergraduate and graduate level research projects have been published as journal papers, book chapters and presented at various conferences. 
STUDENT EVALUATIONS

FOB has a systematic process of evaluating teaching effectiveness. Every semester, so twice in an academic year, students have an opportunity to evaluate their instructors and their teaching capabilities. Students are invited to submit their evaluations online a few weeks before the semester ends. It is not a compulsory process, students have the choice not to participate. All classes taught by the instructor are evaluated. It is an online process, all evaluations are completed and submitted online and then analyzed and released to respective departments and faculty. The scoring is on a range from 1-10. Usually the faculty average is between 7.8 - 8.
FOB COMMITTEES AT THE COLLEGE LEVEL
FOB currently has three college committees—Accreditation Committee, Assurance of Learning Committee and Quality of Assurance Committee which review and revise degree program learning goals and improve program curricula to achieve learning goals. FOB also has a College Advisory Board which was formed in Feb. 2016 consisting of managers and executives from leading Palestine organizations. The Advisory Board has met twice so far with the Dean and the faculty. The Advisory Board plans to meet on a periodic basis to review and assist the faculty on all matters relating to the curriculum, student placement and research opportunities.
The Quality Assurance Committee delivered its review report on 20th Oct. 2016. The recommendations consisted of integrating Bloom’s Taxonomy when designing Learning Outcomes for all courses, using a common course syllabus template across all programs, specifying attendance policies, plagiarism rules and guidelines, using more than one grading schemes in courses, adopting the latest edition of the textbook and making the syllabi available online. These recommendations are pending implementation. 

FOB is in the process of designing its Program Goals and Learning Outcomes. It is still a Work in Progress. The college has not designed its rubrics nor initiated any formal assurance of learning data collection process. The plan is to collect first set of data from classrooms early next year Jan. 2017 [See Appendix H].
THE AACSB SELF STUDY PROCESS
INSTRUCTORS’ NOTES

CASE DESCRIPTION

This case study revolves around a business college interested in seeking AACSB accreditation in the future. The Dean of the college invites an accreditation specialist for a period of 45 days. The accreditation specialist initiates an internal self-study process. The self-study process generates data pertaining to mission and strategic plan of the college, qualifications of faculty and staff, tenure and promotion policies, teaching loads and pedagogies used by the faculty, advisement policies and other additional information. The accreditation specialist now needs to determine where FOB stands on the fifteen standards of AACSB. 

This case study can be used in any accreditation workshops. It can be designated for a 2 hours slot. The instructor should distribute the case study a week before the workshop to the participants. Participants should read the case study prior to the workshop to allow thorough discussion of AACSB fifteen standards and to determine the readiness of an academic institution to apply for AACSB accreditation. 

CASE SYNOPSIS

This case is concerned with AACSB accreditation process. It allows workshop participants to determine the level of readiness of an academic institution on the fifteen standards of AACSB. This case study provides the participants with information about FOB which is a small business college operating under the umbrella of Abdul University. FOB’s degree programs, faculty and staff qualification, promotion and tenure policies are all discussed to allow the participants to determine FOB’s chances of AACSB accreditation in future. The case study allows the participants to gain knowledge about AACSB standards and develop expertise in matching institutional information with accreditation standards and requirements. 
METHODOLOGY

This case study is based on the data gathered by the author as during her 45 days stint as the accreditation specialist at Abdul University. 
TEACHING OBJECTIVES

This case study can be used in accreditation workshops to provide participants with information about AACSB accreditation standards and requirements and determine an academic institutions readiness for accreditation in future. 

TEACHING METHODS

The following is a sample teaching for a 120 minutes discussion session in an Accreditation Workshop:

1. Distribution of case study & discussion questions 

7 days before the workshop

2. Review of case study in class




10 minutes

3. Discussion on AACSB and its fifteen standards

30 minutes

4. Discussion Questions 





60 minutes

5. Summarize and discuss the answers



20 minutes
DISCUSSION QUESTIONS

Q1. What is AACSB?
Ans.  The Association to Advance Collegiate Schools of Business (AACSB) is a professional organization which provides international accreditation to business and accounting programs at the bachelor’s, master’s and doctoral levels. 
Q2. What are the fifteen standards of AACSB?
Ans. The fifteen standards of AACSB are as under:

Standard 1: Mission, Impact and Innovation

Standard 2: Intellectual Contributions, Impact and Alignment

Standard 3: Financial Strategies and Allocation of Resources

Standard 4: Student Admissions, Progression and Career Development

Standard 5: Faculty Sufficiency and Deployment

Standard 6: Faculty Management and Support

Standard 7: Professional Staff Sufficiency and Deployment

Standard 8: Curricular Management and Assurance of Learning

Standard 9: Curriculum Content

Standard 10: Student-Faculty Interactions

Standard 11: Degree Program Educational Level, Structure and Equivalence

Standard 12: Teaching Effectiveness

Standard 13: Student Academic and Professional Engagement

Standard 14: Executive Education

Standard 15: Faculty Qualifications and Engagement

Q3. Explain briefly each of the fifteen standards of AACSB?
Ans. The fifteen standards of AACSB are briefly explained below:
Standard 1: Mission, Impact and Innovation

The school’s mission, vision, values and strategic plan are clear, and in alignment with the goals of continuous improvement, innovation, achievement and improvement (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 2: Intellectual Contributions, Impact and Alignment
Faculty is required to write and publish in high-quality peer reviewed journals and conference proceedings. All research outputs should be consistent with the mission and strategic initiatives of the university and college and have an impact on the theory, practice and teaching of business and management (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017).  
Standard 3: Financial Strategies and Allocation of Resources
The college has a financial budget which allocates sufficient funds towards the identified strategic initiatives for that academic year (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 4: Student Admissions, Progression and Career Development
The student admission policies are clear and effective allowing a student to gradually progress towards degree completion while acquiring knowledge and skills needed for a successful career (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 5: Faculty Sufficiency and Deployment
The college has, to demonstrate it has sufficient number of faculty to teach the various courses offered within its degree programs across all disciplines, locations and delivery modalities. The college should employ an adequate number of participatory and supporting faculty at the levels of Assistant, Associate and Full Professors. 

All full-time faculty at the rank of Instructor, Lecturer, Assistant Professor, Associate Professor and Full Professor are considered Participating Faculty. All adjunct and part faculty are considered supporting faculty (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 

Participating Faculty Members: are those members who are actively engaged in the activities of college beyond their direct teaching responsibilities. These faculty members have additional responsibilities towards the mission of the college such as:

(i) Full time teaching load of 24 credits per academic year,

(ii) Participate as a voting member in all decisions and attend all meetings of the college,

(iii)  Service to the department, faculty or university committees,

(iv) Provide academic advisement to students,

(v) Actively engage in research and scholarly activities,

(vi) Participate in professional assessment of their peers for tenure, merit or promotion,

(vii) Participate in providing specialist consulting services to the industry.

Faculty members holding administrative appointments (e.g. Dean, Head of department, Head of Career and Training unit etc.) and those teaching less than full-time because of approved course releases may be considered as Participating faculty members.

Supporting Faculty Members: have less responsibilities in terms of instruction and course development. They don’t have to advise, do committee work etc., unless the university specifically calls them to contribute towards the service activities. Supporting Faculty can attend faculty meetings.

The faculty sufficiency indicators as per AACSB requirements should be:

· Overall: P/(P+S)>75%

· By discipline, location, delivery mode or program: P/(P+S)>=60%. (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017)
Standard 6: Faculty Management and Support
The college has in place clear and consistent recruitment, promotion and tenure policies which allow faculty members to effectively progress in their careers (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017).
Standard 7: Professional Staff Sufficiency and Deployment
The college employs an adequate number of professional staff who are able, to support efficient offering of educational services to the students (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 8: Curricular Management and Assurance of Learning
The school has in place systematic processes to review and revise degree programs, its learning goals and measure the learning goals of each degree program at regular intervals (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 9: Curriculum Content
The subjects and courses being offered are appropriate in terms of content, knowledge and skills. 

Standard 9 of AACSB requires the following general business and management knowledge areas be covered within the degree programs:

· Economics, political, regulatory, legal, technological and social contexts of organizations in a global society.

· Social responsibility, including sustainability and ethical behavior and approaches to management.

· Financial theories, analysis, reporting and markets.

· Systems and processes in organizations including planning and designs, production/operations, supply chains, marketing and distribution.

· Group and individual behaviors in organizations and society.

· Information technology and statistics/quantitative methods impact on business practices to include data creation, data sharing, data analytics, data mining, data reporting and storage between and across organizations including related ethical areas.

· Other specified areas of study related to concentrations, majors or emphasis areas.

Curriculum: General Skill Areas

Standard 9 of AACSB requires all business graduates possess the following skills:

· Written and oral communication (able to communicate effectively orally and in writing)

· Ethical understanding and reasoning (able to identify ethical issues and address the issues in a socially responsible manner)

· Analytical thinking (able to analyze and frame problems)

· Information technology (able to use current technologies in business and management contexts)

· Interpersonal relations and teamwork (able to work effectively in diverse environments)

· Reflective thinking (able to translate oneself in the context of society)

· Application of knowledge (able to translate knowledge of business and management into practice) (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017).
Standard 10: Student-Faculty Interactions
The curriculum facilitates sufficient, amount of interaction between students and faculty to maximize knowledge dissemination and acquisition (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 11: Degree Program Educational Level, Structure and Equivalence
The degree programs are structured so as to allow students to optimize learning through effective knowledge and skills acquisition within a reasonable length of time (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 12: Teaching Effectiveness
The school’s policies and processes allow faculty to integrate a variety of pedagogical techniques to increase their overall teaching effectiveness (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 13: Student Academic and Professional Engagement

The curriculum facilitates appropriate levels of academic and professional engagement amongst the students (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 
Standard 14: Executive Education

The school has appropriate processes in place to ensure high quality executive education (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017).

Standard 15: Faculty Qualifications and Engagement

The school employs appropriate number of participating and supporting faculty who collectively and individually contribute towards academic and professional activities which support school’s mission and strategic initiatives (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017). 

AACSB requires faculty, both participating and supporting to support the school’s mission and strategies in either of the following ways:

(i) “Academic Engagement: reflects faculty scholarly development activities that support integration of relevant, current theory of business and management consistent with the school’s mission, expected outcomes and supporting strategies.

(ii) Professional Engagement: reflects faculty practice-oriented development activities that support integration of relevant, current practice of business and management consistent with school’s mission, expected outcomes and supporting strategies” AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017: 42) .

AACSB requires school to demonstrate that faculty members are either “Scholarly Academics”, “Practice Academics”, “Scholarly Practitioners” or “Instructional Practitioners”. The aggregate of total faculty resources (SA, PA, SP, IP and other) is the sum of all full and partial assignments (based on a measure of percent-of-time devoted to the school’s mission). At least 90% of the faculty resources are SA, PA, SP and IP. At least 40% of the faculty resources are SA. And normally at least 60% of the faculty resources are SA, PA or SP (AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation, 2017: 43). 

Q4. Where does FOB stand on each of the fifteen standards of AACSB?
Standard 1: Mission, Impact and Innovation

FOB has designed its own vision, mission, values and strategic plan within the broad framework of the university’s guidelines [refer to Appendix D]. The strategic plan aligns with the university’s futuristic directions. For instance, Strategic Goal 1, aims to establish two new programs in 2017-18 in the areas of Actuarial Science and Human Resources Management. Further the goal also aims to improve employment opportunities through an Executive MBA program in collaboration with international faculty to provide exposure to different cultures, global trends and issues to local entrepreneurs and corporate executives.

The next part of the strategic goal concerns itself with improving its existing programs through quality assurance reviews and benchmarking initiatives. This again is in alignment with the university’s mission and vision. The third strategic goal strives to integrate experiential modalities like case studies, simulations and internships to hone critical thinking, analytical thinking and leadership abilities in accordance with university mission and vision of producing socially responsible community citizens. FOB plans to move towards increasing emphasis on English language proficiency to ensure their graduates are in par with global requirements. 

FOB realizes the significance of research and plans to increase research output in the coming years through international collaborations and partnerships. It plans to focus on applied research through community oriented research projects that will use research tools to examine issues existing in the Palestine economy. 

FOB will also increase its offerings in the certificate and diploma programs e.g. Diplomas in Investment Portfolio Management, Credit Analysis and Certifications in Supply Chain Management and Customer Relationship Management etc. This would allow corporate executives to seek specialized and latest theoretical information relevant to their respective jobs. 

Overall the strategic plan takes into consideration university’s vision and mission, encompasses its values, considers the opportunities existing in the education sector, evaluate its own strengths and weaknesses to prepare a solid plan. 

However, the college is currently in its first stage of strategic planning. In the next academic year, the college should select 3-4 strategic initiatives and then start measuring them to ensure timely and proper implementation of its strategic goals and objectives.

Standard 2: Intellectual Contributions, Impact and Alignment
FOB needs to increase the quality and quantity of its intellectual contributions. Collaborations should be made across and within disciplines to author more papers annually. Collaborations, could also be entered with academics outside the country to allow conference presentations and proceedings at an international level. The percentage of intellectual contributions for participating faculty is only 69.4 percent [See Table 9 in Appendix E]. This should be substantially increased prior to applying for AACSB accreditation. 

Standard 3: Financial Strategies and Allocation of Resources
FOB is a completely independent unit functioning within the institutional framework of Abdul University. Refer to Appendix C for information about the allocation of financial resources for the strategic initiatives of FOB. FOB meets the requirements of Standard 3 of AACSB. 

Standard 4: Student Admissions, Progression and Career Development
FOB has seven programs which are managed by four departmental heads and one program director. The school is assisted by an Academic Advisor and Career & Placement Services Head. All programs have clear, concise admission policies, degree completion requirements and degree progression sheets. Refer to advisement policies in Appendix A, admission policies and courses information, Table 1 and Table 2 in the Appendix B and also Table 5. 
FOB meets the requirements of Standard 4 of AACSB.

Standard 5: Faculty Sufficiency and Deployment
Faculty has been listed by academic discipline (excluding the two masters’ programs, Masters of Economics and MBA which have been integrated under the subjective disciplines) as defined in the organizational structure that is used by the school. The measure of teaching has been quantified by the number of individual courses taught by the faculty over the last two semesters. FOB meets the AACSB at the both program level and at college level. Accounting department ratio is 94%, Finance department is 92.4% while Business and Marketing is 88.7%. Overall the college is 91.2% (excluding Economics department). Refer to Table 10 in Appendix E. FOB meets the faculty sufficiency and deployment criteria of Standard 5 of AACSB.

However based on the faculty contributions in the areas of teaching, journal publications and conference proceedings, community and committee service and advisement commitments it can be concluded that the faculty’s teaching loads and number of advisees are very high which interferes in their functions of research and community service. The faculty is unable to contribute equally in all areas of responsibility.   This could prove to be of concern for AACSB accreditation.

Standard 6: Faculty Management and Support
Abdul University has clear policies and guidelines with regards to hiring, promotion and tenure and annual evaluation of faculty. Refer to Appendix F for promotion and tenue guidelines as well.
Standard 7: Professional Staff Sufficiency and Deployment
FOB has adequate number of professional staff. The current number is 7, 5 for each respective department, one for the Dean’s office and one Information Technology specialist. All qualifications and expertise of each staff member is readily available. There are clear policies existing with regards to recruitment and performance appraisal of all staff members.
FOB meets the requirements of Standard 7 of AACSB. 
Standard 8: Curricular Management and Assurance of Learning
FOB has committees which regularly review the curriculum etc. but their Assurance of Learning goals and objectives are still a Works in Progress. See Appendix H for a sample of their AOL templates prepared so far. 
Standard 9: Curriculum Content
All the topics specified in Standard 9 of AACSB are covered in FOB’s curriculum except for International Business (environments in a global society), Management Information Systems (Information technology i.e., data sharing, data mining etc.), Business Communications, Management Science & Operations (systems and processes in organizations) and finally a capstone subject like Business Policy. 

Currently within the undergraduate curriculum, only 29 credits deal with business courses which are common across the degree programs, with around 42-48 credits concentrating on area of specialization. Another 12 hours cover more business electives usually in the major area, where the student is given choice of different groups of modules. Some specialization courses are common across the programs like BUSA 230 Principles of Management, ECON 132 Principles of Macroeconomics and ACCT 230 Financial Accounting. However still the required knowledge areas are not completely met.  Each degree program does have around 10 hours of free electives, but it is not mandatory for the student to select only business courses. The student has a choice of taking any course even outside the business area.

In other words, all degree students of FOB, with the exception, of Business Administration, lack knowledge pertaining to business environments in a global society, Business Communications, Management Information Systems and Business Policy. It is essential all degree students be given a basic grounding in core business courses like Operations Management, Management Information Systems, Managerial Communications, International Business and Business Policy along with their specialization courses.

The MBA degree however covers all the general business and management knowledge areas. The curriculum of Masters in Economics degree allows the student to approach the subject from multiple perspectives, frame problems and develop solutions and conduct high-quality research.

It is however not possible to comment on the skills mentioned in Standard 9 of AACSB. There is a lack of data to comment on this aspect of Standard 9 at FOB. There is also a need for a Curriculum and New Programs Committee at the faculty level comprising of faculty members across the departments which reviews all curriculum related changes and their implementation.

Standard 10: Student-Faculty Interactions
There is evidence of existence of office hours, interaction between faculty and student interactions outside of classrooms in the form of office hours, students’ participation in both within and outside the college and university competitions, usage of experiential teaching modalities like simulations, project reports etc. 
However, there is lack of data pertaining to Alumni, Graduating Seniors and advisement satisfaction levels. An effort should be made to collect data on a regular basis. The program goals and learning outcomes are also incomplete.
Standard 11: Degree Program Educational Level, Structure and Equivalence
FOB has a consistent degree program structure and design for both undergraduate and master level programs. Undergraduate level programs constitute 120-126 credits and can be completed within 4 years depending on the student course load. While master level programs consist of 36 hours and can be completed within 2 years. Transfer students are admitted provided they possess at least a minimum of 30 credit hours. The transcripts of transfer students are evaluated by the Director of Academic Advisement Unit, to determine which courses will be transferred from the previous university. All degree programs at FOB are offered face-to-face on campus. Table 10 in Appendix G gives information about delivery modes.

All degree programs offered by the FOB are evaluated regularly, systematically both internally and externally, by Quality Assurance Committee at the college level and by Institutional Planning Unit at the university level. Also, FOB conducts various types of reviews and evaluations to ensure its degree programs are of high caliber and meet the needs and expectations of the industry and other external stakeholders. For example, reviews in the form of student evaluations and informal discussions with college advisory board members. However, an effort should be made to start collecting quantitative data on an annual basis.

At present Standard 11 of AACSB needs to be further strengthened. 

Standard 12: Teaching Effectiveness
FOB meets Standard 12 of AACSB because of existence of annual faculty evaluations, existence of average faculty scores across the departments. Every semester, so twice in an academic year, students have an opportunity to evaluate their instructors and their teaching capabilities. Students are invited to submit their evaluations online. Course evaluating criteria consist of learning generated, subjective content and availability of teaching resources online. The instructors are evaluated on criteria like level of preparation, fairness, regularity of feedback, availability outside class, types of assessments used in the classrooms. The average scores received were over 7.5, which is above average. Student Evaluations also formed an integral part of the Annual Review process and Promotion and Tenure process as well. Faculty also uses a variety of experiential modalities within the classrooms. Students have been actively participating in Study Abroad Programs as well. 
Standard 13: Student Academic and Professional Engagement
FOB’s curriculum does allow student academic and professional engagement appropriate to degree program type and learning goals. Learning goals are still under preparation across the various programs (see Standard 8). FOB’s students are taught using a variety of teaching modalities like role plays, case study analysis, class discussion, research projects and exams. Currently 79 percent of the faculty is using experiential modalities in their classrooms. Refer to Table 4 for list of teaching methods used in classrooms.
There are student clubs existing in FOB along with Student Exchange Programs as well. 
FOB shows evidence of meeting the requirements of Standard 13 of AACSB. 
Standard 14: Executive Education
FOB plans to start an executive MBA program by 2017-2018 using international faculty situated outside the country for corporate executives employed in companies in Palestine. 
Standard 15: Faculty Qualifications and Engagement

Table 11 in Appendix E is not complete because all faculty members of FOB did not submit their qualifications information. Therefore, it is not completely accurate as well. FOB also needs to determine the AACSB Faculty Qualifications for SA, PA, SP, IP criteria. Based on information received FOB’s faculty can be categorized as below:  
Minimum SA:  24%<40%.

Minimum SA+PA+SP:  50.6%< 60%

Minimum SA+PA+SP+IP: 53% < 90%.

Q5. What do you think the accreditation specialist will advise the Dean of FOB?
	AACSB STRATEGIC MGMT. AND STANDARDS
	QUESTIONS/COMMENTS

	1.  Mission, Impact, and Innovation
The school articulates a clear and distinctive mission, the expected outcomes this mission implies, and strategies outlining how these outcomes will be achieved. The school has a history of achievement and improvement and specifies future actions for continuous improvement and innovation consistent with this mission, expected outcomes, and strategies.

	Yes, the school articulates a clear and distinctive mission, expected outcomes which align with the university’s mission and values. The strategic plan aligns with the historical and situational analysis. Even though the school has a Quality Assurance Committee and undergoes annual program evaluations, the school still has to show evidence of annual cycles of strategic measurements.  The school is still in Stage One of Strategic Planning. 

Stage One: Strategic Plan

Stage Two: Measuring Strategic Plan

Stage Three: Closing the Loop & New Initiatives 

Standard needs to be measured next academic year.

	2.  Intellectual Contributions, Impact, and Alignment with Mission
The school produces high-quality intellectual contributions that are consistent with its mission, expected outcomes, and strategies and that impact the theory, practice, and teaching of business and management.
	FOB needs to increase its intellectual contributions. Some departments like Finance and Accounting are low in research output. This could prove to be a limiting factor when applying for AACSB accreditation. 

Standard not Met



	3.  Financial Strategies and Allocation Of Resources
The school has financial strategies to provide resources appropriate to, and sufficient for, achieving its mission and action items.
	The school is allocated a budget annually to cover its expenses and strategic initiatives.

Standard Met



	4.  Student Admissions, Progression, and Career Development
Policies and procedures for student admissions, as well as those that ensure academic progression toward degree completion, and supporting career development are clear, effective, consistently applied, and aligned with the school's mission, expected outcomes, and strategies.
	There are clear student admissions policies, clear academic advisement policies which guide students towards degree completion and support career development. All these policies are aligned with FOB’s mission.

But more quantitative data is needed.

Standard Met but more quantitative data needed to be thorough. 



	5.  Faculty Sufficiency and Deployment
The school maintains and deploys a faculty sufficient to ensure quality outcomes across the range of degree programs it offers and to achieve other components of its mission. Students in all programs, disciplines, locations, and delivery modes have the opportunity to receive instruction from appropriately qualified faculty.
	Currently the teaching load of faculty is very high. Net result faculty output in the areas of research, community service and consultancy is minimal. 

This should be looked into as well. 

Standard could be Improved



	6.  Faculty Management and Support
The school has well-documented and well-communicated processes to manage and support faculty members over the progression of their careers that are consistent with the school’s mission, expected outcomes, and strategies.
	Standard Met



	7.  Professional Staff Sufficiency and Deployment

The school maintains and deploys professional staff and/or services sufficient to ensure quality outcomes across the range of degree programs it offers and to achieve other components of its mission
	There is sufficient deployment of professional staff and services within the faculty to ensure quality outcomes.

Standard Met



	8.  Curricula Management and Assurance of Learning
The school uses well-documented, systematic processes for determining and revising degree program learning goals; designing, delivering, and improving degree program curricula to achieve learning goals; and demonstrating that degree program learning goals have been met.
	All committees are involved in reviewing program curricula and revising program goals and outcomes. 

However, the school has to start collecting and measuring learning in classrooms. Rubrics need to be designed, classes need to be identified and processes needs to get implemented. 

Standard not Met



	9.  Curriculum Content

Curriculum content is appropriate to general expectations for the degree program type and learning goals.
	All program degree students’ curriculum content at the bachelor level does not cover topics like Managerial Communications, Business Policy, Management Information Systems and Operations Science. These topics however are, covered by certain degree majors as areas of specialization.

Standard needs to be improved. 



	10.  Student-Faculty Interactions

Curricula facilitate student-faculty and student-student interactions appropriate to the program type and achievement of learning goals.
	Standard Met. More quantitative data is needed.



	11.  Degree Program Educational Level, Structure, and Equivalence
Degree program structure and design, including the normal time-to-degree, are appropriate to the level of the degree program and ensure achievement of high-quality learning outcomes. Programs resulting in the same degree credential are structured and designed to ensure equivalence.
	Program Learning Outcomes still need to be designed for some programs. Assurance of Learning data collection to start in Fall 2016. 

Standard in terms of degree program structure and design Met 

	12.  Teaching Effectiveness
The school has policies and processes to enhance the teaching effectiveness of faculty and professional staff involved with teaching across the range of its educational programs and delivery modes.

	All faculty syllabi should reflect a variety of grading and assessment methods.

79% of the FOB faculty uses experiential modalities. 

Student Evaluations are above average. 
Students’ learning is positive based on their accomplishments outside the classroom. 

Standard Met



	13.  Student Academic and Professional Engagement

Curricula facilitate student academic and professional engagement appropriate to the degree program type and learning goals.
	Standard Met



	14.  Executive Education 

If applicable, executive education (activities not leading to a degree) complements teaching and learning in degree programs and intellectual contributions. The school has appropriate processes to ensure high quality in meeting client expectations and continuous improvement in executive education programs.
	No Executive education in existence currently. 

	15.  Faculty Qualifications and Engagement

The school maintains and strategically deploys participating and supporting faculty who collectively and individually demonstrate significant academic and professional engagement that sustains the intellectual capital necessary to support high-quality outcomes consistent with the school’s mission and strategies.
	There is a need to discuss SA, PA, SP and IP requirements for FOB and then categorize their faculty members. 

At present FOB does not meet the 40% SA requirements and other required percentage criteria.

Standard not Met.




The Dean needs to work on her faculty qualifications and their intellectual contributions and output. An effort should also be made to start assurance of learning data and quantitative statistical data as well in the areas of alumni feedback, placement services and stakeholders feedback. 

FOB could seek AACSB’s membership and gradually start working on its limiting and aim for AACSB accreditation in the next 2-3 years. 

REFERENCES

AACSB International Eligibility Procedures and Accreditation Standards for Business Accreditation 2017. (http://www.aacsb.edu/-/media/aacsb/docs/accreditation/standards/business-accreditation-2017-update.ashx?la=en).
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Appendix A

Table 1: Degree Advisory Plans

	 Degree Program 
	Degree Program Requirements

	Bachelors in Economics Degree

120 credit hours
	University Requirements     21 hours

· Language Skill: Arabic & English:  15 hours

· History (European, Arab and Palestine): 6 hours

Faculty Requirements   29 hours

· Subjects: Introduction to Business Administration, Introduction to Computers, Economics, Finance & Banking, Research Methods, Calculus (2 subjects), Marketing & Statistics, Financial Accounting 1. 

Specialization Requirements   63 hours

· Specialization Courses: 42 hours

· Lifetime Skills: 3 hours

· Specialization Electives: 18 hours

Free Electives: 7 hours 


	Bachelors in Business Economics Degree

126 hours 
	University Requirements     22 hours

· Language Skill: Arabic & English:  16 hours

· History (European, Arab and Palestine): 6 hours

Faculty Requirements   29 hours

· Subjects: Introduction to Business Administration, Introduction to Computers, Economics, Finance & Banking, Research Methods, Calculus (2 subjects), Marketing & Statistics, Financial Accounting 1. 

Specialization Requirements   66 hours

· Specialization Courses: 48 hours

· Lifetime Skills: 3 hours

· Specialization Electives: 15 hours

Free Electives: 9 hours

	Bachelors in Business Administration & Marketing

120 hours 
	University Requirements     21 hours

· Language Skill: Arabic & English:  15 hours

· History (European, Arab and Palestine): 6 hours

Faculty Requirements   29 hours

· Subjects: Introduction to Business Administration, Introduction to Computers, Economics, Finance & Banking, Research Methods, Calculus (2 subjects), Marketing & Statistics, Financial Accounting 1. 

Specialization Requirements   57 hours

· Specialization Courses: 42 hours

· Lifetime Skills: 3 hours

· Specialization Electives: 12 hours

Free Electives: 13 hours

	Bachelors in Accounting Program

120 hours 
	University Requirements     21 hours

· Language Skill: Arabic & English:  15 hours

· History (European, Arab and Palestine): 6 hours

Faculty Requirements   29 hours

· Subjects: Introduction to Business Administration, Introduction to Computers, Economics, Finance & Banking, Research Methods, Calculus (2 subjects), Marketing & Statistics, Financial Accounting 1. 

Specialization Requirements   57 hours

· Specialization Courses: 42 hours

· Lifetime Skills: 3 hours

· Specialization Electives: 12 hours

Free Electives: 13 hours

	Bachelors in Marketing Program 

120 hours 
	University Requirements     21 hours

· Language Skill: Arabic & English:  15 hours

· History (European, Arab and Palestine): 6 hours

Faculty Requirements   29 hours

· Subjects: Introduction to Business Administration, Introduction to Computers, Economics, Finance & Banking, Research Methods, Calculus (2 subjects), Marketing & Statistics, Financial Accounting 
Specialization Requirements   57 hours

· Specialization Courses: 42 hours

· Lifetime Skills: 3 hours

· Specialization Electives: 12 hours

Free Electives: 13 hours

	Bachelors in Finance and Banking

120 credit hours
	University Requirements     21 hours

· Language Skill: Arabic & English:  15 hours

· History (European, Arab and Palestine): 6 hours

Faculty Requirements   29 hours

· Subjects: Introduction to Business Administration, Introduction to Computers, Economics, Finance & Banking, Research Methods, Calculus (2 subjects), Marketing & Statistics, Financial Accounting 1. 

Specialization Requirements:   57 hours

· Specialization Courses: 45 hours

· Lifetime Skills: 3 hours

· Specialization Electives: 9 hours

Free Electives: 13 hours

	Masters in Economics Program

36 credits 
	Core Requirements: 15 credits

Research Component: 6 hours

Specialization Requirements: 15 hours

	Master in Business Administration

36 credits
	Prerequisites: 9 credits (Accounting, Finance and Marketing)

Core Requirements: 18 credits

Research Component: 6 hours

Specialization Requirements: 12 hours


Appendix B
Table 2: Information on Programs

	Program Type
	Number of Credit Hours
	Admission Requirements
	Degree Completion Requirements

	Bachelor Degree in Accounting 

Minor in Accounting 
	120 hours

27 hours


	87% or higher in High School Diploma.
	Completion of ACCT 130, ACCT 230 with minimum of 70%.
Completion of all specialized courses with at least 70%.

	Bachelor in Business Administration
Bachelor in Business Administration with HR concentration
Bachelors in Marketing
Minor in Business Administration
Minor in Marketing 
	120 hours

12 hours of different courses

126 hours

27 hours

27 hours


	70%-90% in High School Diploma.

70% in High School Diploma.


	Completion of BUSA 130 and BUSA 230 with an average of 70%.

Completion of MKET 130 & MKET 230 with at least 70%.



	Bachelor in Business Economics

Bachelor in Economics

Master in Economics
	126 hours

120 hours

36 hours
	 High School Diploma with 75% or higher.

High School Diploma with 75% or higher.
	Completion of BUSA 130, ECON 131 & ECON 132.

70% in all other economics classes.

70% in ECON 131 & ECON 132.

70% in all economics classes taken.



	Bachelor in Finance & Banking

with concentrations in Financial Mgt.; Banking, Insurance.

Minor specialization in Finance & Banking


	120 hours

27 hours
	High School Diploma with 80% or higher.
	70% in FINN 130 & FINN 230.

70% in all other finance courses taken.

	Master in Business Administration

With concentrations in Entrepreneurship, Innovation, Finance & Banking, Accounting. 


	 36 hours


	Bachelor degree with 70% & above with relevant work experience. Admission Test Scores.

.
	70% and above in all courses.




Table 3: List of Courses & Prerequisites

	Course Number & Title
	Required Prerequisite

	ACCT 230 Financial Accounting I
	ACCT 130

	ACCT 331 Cost Accounting 
	ACCT 230

	ACCT 332 Principles of Taxation
	ACCT 230

	ACCT 333 Managerial Accounting
	ACCT 331

	ACCT 335 Intermediate Accounting I
	ACCT 230

	ACCT 336 Intermediate Accounting II
	ACCT 335

	ACCT 339 Auditing I
	ACCT 335

	ACCT 432 Advanced Financial Accounting
	ACCT 336

	ACCT 434 Accounting Information Systems
	ACCT 331

	ACCT 437 Seminar in Accounting
	ECON 235 & 4th year

	BUSA 230 Principles of Management
	BUSA 130

	BUSA 3301 Introduction to Business Law
	BUSA 230

	BUSA 232 Business Communication
	BUSA 230

	BUSA 236 Small Business Management
	BUSA 230

	BUSA 238 Introduction to Management Information Systems
	BUSA 230, COMP 121

	BUSA 330 Human Resources Management
	BUSA 230

	BUSA 333 Organizational Behavior
	BUSA 230

	BUSA 336 Project Management
	BUSA 230, FINN 230

	BUSA 3301 Introduction to Business Law
	BUSA 230

	BUSA 3371 Production Management I
	BUSA 230, STAT 236

	BUSA 436 Strategic Management
	BUSA 330 & 4th year

	BUSA 438 Seminar in Business Administration
	ECON 235, 4th year & dept. approval

	BUSA 4381 Seminar in Human Resources Management
	ECON 235, 4th year & dept. approval

	ECON 132 Principles of Macroeconomics
	ECON 131

	ECON 3311 Analytical Microeconomics I
	ECON 132, MATH 2351

	ECON 3321 Analytical Macroeconomics I
	ECON 132, MATH 2351

	ECON 3361 International Trade
	ECON 3311

	ECON 3362 International Finance
	ECON 3321

	ECON 338 Money & Banking
	ECON 132

	ECON 434 Public Finance
	ECON 3311

	ECON 438 Project Evaluation
	ECON 3311

	FINN 230 Principles of Financial Management
	FINN 120, ACCT 230

	FINN 331 Corporate Financial Analysis
	FINN 330

	FINN 4301 Advanced Financial Management
	FINN 238, FINN 330

	FINN 431 Investment Management
	FINN 238, FINC 3391

	FINN 432 International Financial Management
	FINC 238, FINC 3391

	FINN 4381 Seminar in Financial Management
	ECON 235, FINN 4301, FINN 431

	FINN 3331 Risk Management in Banks
	FINN 238, FINN 330, FINN 333

	FINN 334 Management of Islamic Banks
	FINN 333

	FINN 4331 International Risk Management in Banks
	FINN 3391; FINC 3331

	FINN 435 Banking Strategies 
	FINC 4331

	FINN 4382 Seminar in Banking
	ECON 235, FINN 4331

	FINN 3336 Risk Management & Insurance Types
	FINN 238, FINN 233

	FINN 3337 Risk Management & Insurer Operations
	FINN 3336

	FINN 4320 Insurance and International Risk Management
	FINN 3337; FINN 3391

	FINN 4322 Risk Management & Islamic Insurance
	FINN 3337

	FINN 4383 Seminar in Insurance
	ECON 235; FINN 4320

	FINN 232 Real Estate Financing
	FINN 230

	FINN 3301 Islamic Financial Management 
	FINN 330

	FINN 338 Personal Financing
	FINN 230

	FINN 434 Derivatives and Future Markets
	FINN 238; FINN 3391

	FINN 4340 Mergers & Acquisitions
	FINN 4301

	FINN 436 Portfolio Management
	FINN 431

	FINN 331 Corporate Financial Analysis
	FINN 330

	FINN 332 Management of Non-Banking Institutions
	FINN 230

	FINN 335 Marketing of Financial and Banking Services
	FINN 230; MKET 130

	FINN 336 Credit Analysis 
	FINN 238; FINN 333

	FINN 338 Personal Financing 
	FINN 230 

	FINN 4360 Risk Management and Employee Benefits Program
	FINN 4320


Appendix C

Budget of FOB
Table 6: Financial Support for Strategic Initiatives
	Initiative
	Start Date
	First-Year Cost or Revenue
	Continuing Annual Cost or Revenue
	Source or Disposition of Funds

	Internship Courses

	Fall 2016
	Coordinator and faculty supervisors receive load reduction or teaching load
	
	Paid by students as a tuition for 3 credit hours



	Program Assessment for 6 Undergraduate and 2 Graduate
	Fall 2016
	No cost for faculty

Part of faculty task under the supervision of quality assurance at Abdul University
	
	University budget for quality assurance employee and consultant

	Technology in Classroom
	Fall 2016
	New computers $20000

Video Conference hall $5000
	Software $5000


	Sponsorship of career day events by the private sector

$30000

	Expansion of Faculty Advisory Council
	Fall 2016
	Cost of meetings

$500
	$500
	Faculty budget for covering food and drinks served  $1500

	Collaborative Research Center 
Business Research Center 
	Fall 2016
	Equipment for 36,500

Faculty travel & accommodation & dissemination 42,756
	Staff 13,744
	Erasmus + Grant

of 93,000 Euros for 3 years


Table7: Strategic Goals & Financial Resources Allocated
	Strategic Initiative
	FOB Mission Alignment
	Financial Resources Allocated

	Business Center
	High Quality Intellectual Contributions.

Increase Research output at the Faculty Level.


	Yes

	Internship Courses
	Increase professional student engagement.

Experiential Learning.

Increase in quality of learning.


	Yes

	COB Advisory Board
	Increase professional student engagement

Experiential Learning

Increase in quality of learning


	Yes

	Program Assessment
	Increase in quality of learning

Increase quality of curriculum

Data Driven Decision Making
	Yes

	Technology in Classroom
	Better Classrooms.

Better Equipment & Laboratories.

Better Teaching Facilities.

Increase in quality of learning.


	Yes


Appendix D
Strategic Plan of FOB

Vision of the College

“The college aspires to be one of the most prominent and prestigious business colleges in the region. It strives to achieve excellence in the areas of economics and business through entrepreneurship and innovation programs and by encouraging initiatives that contribute to the economic and social development of the region”.

The Mission

To provide students with the skills and academic knowledge that are necessary to prepare them to embark into the real-world and to hold leading position in large corporations in a diversified entrepreneurship and knowledge-based economy. In addition, the College seeks to develop students’ critical thinking and analytical skills and to promote creativity and innovation through programs that integrate academic and theoretical knowledge with practical real world application. The College also seeks to afford a rich and constructive environment that allows for professional development by striking a balance between teaching, research and community service to have a positive impact on society, and responding to community needs and knowledge-based economy.

Strategic Plan

	Activities/ Interventions
(What needs to be done)
	Responsibility 
(Who will do it)
	Timeline & deadline
	Resources
	Baseline 
	Target
	KPI's
	Notes

	1. Competent graduates capable and willing to advance the local economy and the society

	1.1 Advance new academic programs and disciplines responsive to gap analysis and demand

	Establishment of a Bachelor’s in Actuarial Science Program
	Finance and Banking Department in coordination with the Math Department
	2017-2018
	Instructors at both departments will cooperate to teach the offered and required courses.
	The department offers a major degree in Finance with three concentrations: insurance, financial management and banking.

It also offers a minor degree in finance.
	To produce graduates who will become actuaries who are needed in the financial sector such as banks and insurance companies, both locally and regionally


	· Number of job opportunities

· Number of students enrolled

· Number of graduates in the major

· Number of qualified staff
	The program was designed according to a best practices approach through benchmarking 10 top international programs

	
	
	
	
	
	
	
	

	Bachelor’s Degree in Human Resource Management
	Department of Business Administration and Marketing
	2017-2018
	Current Staff, and Two new faculty members (PhD preferably)
	Concentration in HR as part of the Business Administration Bachelor’s Degree
	To meet the needs of the Palestinian private and public sector, including NGOs due to the lack of local expertise through 

a specialized degree to enhance the current situation of HRM in Palestine
	· Number of job opportunities

· Number of students enrolled

· Number of graduates in the major

· Number of qualified staff
	This program will be designed based on market demand for this specific area of expertise to meet local and regional needs.  The department has realized the higher numbers of students selecting an HR concentration.

	Executive Master’s in Business Administration (EMBA)/Part Time MBA
	MBA Program Director through EMBA Council 
	2017-2019
	Utilizing international and local experts in fields related to MBA content 
	MBA and executive education series of courses
	Enhancement of Palestinian executive management competencies to meet global challenges 
	· Employer Feedback

· Student enrollment

Management Experience

Gender

Sector

· International Staff

Consultation Experience

Research

Teaching Experience

International Experience
	The program is going to be a two program and will aim to be implemented by the start of 2017/2018 

	Establishing courses in cooperation with other departments and programs

· (i.e., Economic Development and Global Institutions)

· Pairing of Major/Minor (i.e., Economics Major/Finance Minor)

Multi and Inter Disciplinary Programs 

· Political Economics


	Faculty Departments and 

Other Related Departments 
	2016-2020
	Existing Staff and Departmental Cooperation
	Business Economics, Science Faculty (Chemistry Major/Business or Marketing Minor)
	Application of skills and meeting of market needs
	· Number of courses established

· Number of inter and multi-disciplinary programs established

· Number of students enrolled

· Student Feedback

· Employer Feedback
	Exposure and integration of theoretical concepts into other disciplines for the betterment of students

	1.2 Ensure relevance of existing academic programs to local labor market and international trends

	Internship Course

Faculty Council, Academic Council, Faculty Training and Employment Unit

2016-2017

Existing Staff

30 Hour Requirement for Finance and Banking Seminar Students, Optional for other Faculty Students

To better prepare graduating students for workplace related skills

· Number of students enrolled

· Number of opportunities offered

· Employer feedback

· Student feedback

To bridge the gap between theoretical and practical experience

Programs assessment

(6 Undergraduate and 2 Graduate)

(i.e., Integrating greater use of IFRS in Accounting courses as opposed to being purely GAAP based)

Master’s Programs Coordinators, & Department Chairpersons in coordination with the University’s Quality Assurance Unit.

2016-2018

Faculty Quality Committee,

Department Staff &

Quality Assurance unit

MBA &

Finance and Banking Programs Assessment &

Course Assessments (2015-2016)

To determine the extent to which the programs are achieving goals in meeting societal and market needs.

To determine the extent to which courses are achieving intended learning outcomes (ILOs).

· Improved Employer/Stakeholder Feedback

· Number of courses impacted by changes

· Improved Feedback from Quality Experts (University)

· Improved Feedback from Students

· Benchmarking with Internationally recognized quality standards for Higher Education Institutions

To enhance student learning outcomes while building greater instructor capacity

1.3 Integrating contemporary learning and teaching methods
Integrating technology in education through video lectures and  utilization of simulations for advanced courses including but not limited to:
Strategic Management

Strategic Marketing

Operations Management

Supply Chain Management

Portfolio Management

Marketing Management

Departments and course instructors

2016-2018

Simulation programs, existing video equipment and personnel

Non -existent

Enhancing learning environment, analytical and critical thinking skills

· Number of courses using technologies

· Number of students as beneficiaries

· Student evaluation

Enhancing learning environment, analytical and critical thinking skills

1.4 Curricular and co-curricular activities promoting active citizenship and social responsibility
Student Engagement in Faculty Cooperative Education Program, University Leadership Program

Departments, Faculty, Training and Employment Unit, Cooperative Education Coordinator, with other relevant units within the University

2016-2020

MOUs with Private Sector, existing staff

Cooperative Education Program Established, Existing University Leadership Program

Promote leadership, and citizenship, social responsibility and related skills to students

· Number of Students Enrolled

· Number of MOUs/Partnerships

· Number of Staff involved

Embed students with relevant skills and spirit to address problems afflicting society at large

1.6 Advance foreign languages proficiency-English language as well as others
Review of Faculty Course Requirements, Promote use of English Language as primary teaching language

Faculty  Council, Academic Council, Departments

2016-2017

Current Faculty Course Requirements

To enhance ILOs and increase efficiency, and improve English & communication skills

· Number of changes recommended

· Number of courses impacted

· Number of students impacted

· Employer feedback

To substitute the existing general/life science requirement with a business communication course to be taught exclusively in English

1.8 Bring in the global context through Abdul Univeristy Internationalization
Increased Mobility and exchange projects with international universities for staff and students (i.e., Erasmus +, similar universities), appointing international staff (Executive Education Series, EMBA)

Office of Grants and Contracts, Faculty, Department/Program

2016-2020

Agreements, contracts, grants, international staff (executive education and EMBA costs to be covered by program’s income)

Existing agreements and programs

To enhance international presence, exposure, and visibility of Abdul University on the international stage

· Number of courses offered

· Number of appointees

· Number of agreements

· Number of student/staff beneficiaries

Enhancing Abdul reputation and prominence amongst reputable international institutions



	2. Research leading to new knowledge and products

	2.1 Strengthening core research capabilities|2.2 Funding Diversification|2.3 Collaborative Research

	Establishing a Research Center 
	Faculty, Office of Grants and Contracts
	2016-2020
	Erasmus + grant, existing staff, project coordinator
	Individual research
	Enhancing university-industry research collaboration
	· Number of partnerships 

· Number of publications

· Number of industry focused research

· Number of Staff and student beneficiaries

· Number of industry oriented thesis topics
	Collaboration with local and international institutions has been established for this program 

	International Conferences
	Faculty
	2016-2020
	Staff, Fundraising, International Cooperation, University Facilities
	Collaborative research
	Enhancing university-industry research collaboration
	· Number of conferences

· Number of research papers accepted for conference

· Number of research published
	Collaboration with local and international institutions 

	
	
	
	
	
	
	
	

	3. Innovative solutions to critical issues in society in partnership with the community

	1. Continuing education and Lifelong learning

	Executive Education Series 
	MBA Program Director 
	
	Utilizing international and local experts in fields related to MBA content 
	Established in 2012, and currently ongoing
	Enhancement of Palestinian executive management competencies to meet global challenges 
	· Employer Feedback

· Student enrollment

· Management Experience

· Gender

· Sector

· International Staff 

· Consultation Experience

· Research

· Teaching Experience 
· International Experience
	Established in 2012, and currently ongoing

	Offering specialized diploma earning programs in  a number of fields in Finance such as: 

· Investment Portfolio Management 

· Credit Analysis 

· Corporate Governance 

· Personal Finance and Saving 

· Enterprise Resource Planning 

In fields related to Business and Marketing such as: 

· Human Resource Management 

· Service Marketing 

· Marketing of Financial Services 

· Professional Selling 

· Customer Relationship Management 

· Supply Chain Management 

In fields related to Accounting such as: 

· Taxation 

· Cost Accounting 

· Managerial Accounting 

· Internal Auditing 

Offering Non Diploma preparation and review courses for professional certificates and career advancing skills in Accounting, Finance and Business Administration: 

· Certified Public Accountant (CPA)

· Certified Management Accountant (CMA)

· Certified Internal Auditor (CIA)

· Certified Fraud Examiner (CFE)
· Accounting Software Packages

· Financial Modeling
· Business Modeling


	FOB to coordinate with Departments of Finance and Banking, Accounting, and Business Administration and Marketing
	2016-2017
	The instructors in within the Faculty of Business in their related departments 
	There are no diplomas or programs currently offered.
	Development of student in competencies in selected and relevant fields to bridge the gap between theory and practice.  

To enhance the partnership with private sector institutions.
	· Number of students enrolled

· Number of diplomas offered

· Number of qualified staff involved 

· Satisfaction level of participants

· Private sector/ Employer  feedback/satisfaction level 
	There is a committee preparing a business plan for all professional degrees and diplomas/certificates required for career advancement

	3.3  Developing innovative enterprise environment inside Abdul University

	Business Incubation
	Faculty, Other Relevant Faculties
	2016-2020
	EC Grant
	NA
	Promote entrepreneurship, social entrepreneurship
	· Number of Students engaged

· Number of Startups

· Number of MOUs/Partnerships

· Number of Staff involved 


	Embed students with entrepreneurial skills to foster growth and economic development



	3.6 Institutional processes for promoting, managing, and supporting civic engagement

	Expansion of Faculty Advisory Council
	FOB
	2016-2020
	Networking
	Current Faculty Advisory Board
	Enhance relationships with community and private sector
	· Number of meetings

· Number of members

· Number of opportunities through board
	Closer relationships with the private sector create greater and more positive impact 

	4. Good Governance and Effective Management

	4.1 Efficient utilization of resources

	Upgrading of Electrical Power Network (UPS)
	FOB Office of Advancement
	2017-2018
	Fundraising
	NA
	Reduce downtime from power outages and protect existing equipment
	· Fundraising time frame

· Implementation time frame
	To enhance the physical facilities for staff and students

	Installation of Elevator 
	FOB , Office of Advancement
	2017-2018
	Fundraising
	NA
	Facilitate access for special needs 
	· Fundraising time frame

· Implementation time frame
	To enhance the physical facilities for staff and students

	Cooling Fans
	FOB, Office of Advancement
	2017-2018
	Fundraising
	NA
	Facilitate access for special needs 
	· Fundraising time frame

· Implementation time frame
	To enhance the physical facilities for staff and students

	4.6 Academic faculty and staff development

	Utilizing Available Opportunities and Programs with other Institutions and Organizations

· Corporate Governance session 
· 
	Faculty, Office of Grants and Contracts, and Coordination with Relevant Partners
	2016-2020
	Funded, Budget
	Erasmus 
	Development of existing staff in practical application of theoretical concepts and research
	· Number of opportunities

· Number of staff involved

· Course curriculum development

· Student enhancement
	Practical knowledge for staff and students with exposure to other organizations and sectors


Appendix E
Table 8: FOB’s List of Faculty Members

	Name of the Faculty
	Designation
	Qualifications

	ACCOUNTING
	
	

	Accounting Faculty 1
	Head of Department & Instructor
	Master (Accountancy)

	Accounting Faculty 2
	Instructor
	MBA

	Accounting Faculty 3*
	
	

	Accounting Faculty 4
	Lecturer
	Master (Accountancy)

	Accounting Faculty 5
	Lecturer
	Master (Accountancy)

	Accounting Faculty 6
	Instructor
	MBA

	Accounting Faculty 7
	Lecturer
	MBA

	Accounting Faculty 7
	Lecturer
	Master in Accounting

	Accounting Faculty 8
	Assistant Professor
	Ph.D.

	Accounting Faculty 9


	Full Professor
	Ph.D.

	FINANCE & BANKING
	
	

	Finance Faculty 1
	Head of the Department & Instructor
	MBA

	Finance Faculty 2
	Instructor
	MBA

	Finance Faculty 3
	Instructor
	MBA

	Finance Faculty 4
	Lecturer
	MBA, MSc.

	Finance Faculty 5
	Lecturer
	MBA

	Finance Faculty 6
	Instructor
	Masters in Finance 

	Finance Faculty 7
	Assistant Professor
	Ph.D.

	Finance Faculty 8
	Assistant Professor
	Ph.D.

	Finance Faculty 9*
	
	

	ECONOMICS
	
	

	Economics Faculty 1
	Head of the Department & Assistant Professor
	Ph.D.

	Economics Faculty 2*
	
	

	Economics Faculty 3
	Instructor
	MA (Economics)

	Economics Faculty 4
	Associate Professor
	Ph.D.

	Economics Faculty 5*
	
	

	Economics Faculty 6*
	
	

	Economics Faculty 7*
	
	

	Economics Faculty 8*
	
	

	Economics Faculty 9*
	
	

	Economics Faculty 10*
	
	

	Economics Faculty 11
	Assistant Professor
	Ph.D.

	Economics Faculty 12*
	
	

	Economics Faculty 13
	Assistant Professor
	Ph.D.


	BUSINESS ADMINISTRATION & MARKETING
	
	

	BA Faculty 1
	Head of Department & Lecturer
	MBA, MSc.

	BA Faculty 2*
	Assistant Professor
	Ph.D.

	BA Faculty 3
	Director, Academic Advisement Unit & Instructor
	MBA

	BA Faculty 4
	Assistant Professor
	Ph.D.

	BA Faculty 5
	Lecturer
	MBA, MSc.

	BA Faculty 6
	Lecturer
	MBA

	BA Faculty 7
	Assistant Professor
	Ph.D.

	BA Faculty 8*
	Assistant Professor
	Ph.D.

	BA Faculty 9
	Director of Training and Placement Unit & Instructor
	MSc. (International Business)

	BA Faculty 10
	Lecturer
	MBA

	BA Faculty 11
	Instructor
	MSc.

	BA Faculty 12
	MBA Director & Assistant Professor
	Ph.D.

	BA Faculty 13
	Assistant to the Dean & Instructor
	MBA

	BA Faculty 14
	Lecturer
	ABD


*Faculty did not submit their information
	Table 9: Intellectual Contributions

	Five-Year Summary of Intellectual Contributions
	
	
	
	
	
	

	Faculty
Aggregate and summarize data to reflect the organizational structure of the school’s faculty (e.g., departments, research groups). Do not list by individual faculty member.
	Portfolio of Intellectual Contributions
	Types of Intellectual Contributions
	Percentages of Faculty Producing ICs

	
	Basic or Discovery Scholarship
	Applied  or Integration/Application Scholarship
	Teaching and Learning Scholarship
	Peer-Reviewed Journals
	 Academic/Professional Meeting Proceedings
	Academic/Professional Meeting Presentations
	Competitive Research Awards Received
	Textbooks
	Cases
	Other Teaching Materials
	Other IC Type Selected by the School
	Percent of Participating Faculty Producing ICs* 
	Percentage of total FTE faculty producing ICs*

	
	
	
	
	
	
	
	
	
	
	
	Chapters in Books
	
	

	Accounting Faculty

Finance Faculty

Business Administration & Marketing Faculty

TOTAL


	
	63

15

64

142
	3

12

15
	11

4

29

44


	16

3

12

31
	32

8

20

60
	3

1

4
	3

2

5
	
	
	1

12

13


	60%

62.5%

86.6%

78%
	54.5%

66.6%

93.3%

69.4%



	

	
	
	
	
	
	
	


TABLE 10: SUMMARY OF FACULTY SUFFICIENCY (based on classes taught in the last two semesters)

	Name
	Undergraduate Teaching (UT)

Graduate Teaching (GT)
	Participating or Supporting Faculty
	Taught by Participating Faculty
	Taught by Supporting Faculty
	P (P+S) > 60%
	Total

	Economics 

Faculty 1                                 

Faculty 2*

Faculty 3
Faculty 4*                                   

Faculty 5*

Faculty 6*

Faculty 7
Faculty 8*

Faculty 9*

Faculty 10*

Faculty 11*

Faculty 12*

Faculty 13
Faculty 14*


	UT & GT
UT & GT
	P

P

P

P

P

P

P

P

P

P

P

P

P

P

P

	6

5

5

9
	
	
	

	Total
	
	
	
	
	
	

	Accounting

Faculty 1
Faculty 2
Faculty 3
Faculty 4*

Faculty 5
Faculty 6
Faculty 7
Faculty 8
Faculty 9
  Faculty 10

  Faculty 11*

  
	UT

UT

UT

UT

UT & GT

UT

UT

UT

UT

UT

GT

	P

P

P

P

P

P

P

P

P

S

S


	6

6

4

7
8

6

4

6


	2
1

	
	

	Total
	
	
	47
	3
	94%
	50

	Finance

Faculty 1
Faculty 2
Faculty 3

Faculty 4
Faculty 5
Faculty 6
Faculty 7
Faculty 8*

 Faculty 9
Faculty 10*

Faculty 11*

 Faculty 12* 

  Faculty 13*

  
	UT

UT

UT
UT

UT

UT

UT

UT

UT & GT

GT

GT

GT

GT


	P

P

P

P

P

P

P

P

P

S
S

S

S


	4

8

12

10

8

7

6

6


	1

1

2
1

	
	

	Total
	
	
	61
	5
	92.4%
	66

	Business & Marketing

Faculty 1
Faculty 2
Faculty 3
Faculty 4
Faculty 5
Faculty 6
Faculty 7
Faculty 8
Faculty 9*

Faculty 10*

Faculty 11
Faculty 12
Faculty 13
Faculty 14
Faculty 15
Faculty 16
Faculty 17
Faculty 18
Faculty 19
Faculty 20*

Faculty 21*

Faculty 22*

Faculty 23*

Faculty 24
Faculty 25

	UT & GT

GT

UT & GT

UT

UT & GT

UT

UT

UT & GT

UT

UT

UT

UT

UT

UT

GT

UT

UT

UT

GT

GT

GT

GT

GT

UT

UT
	P

S
P

P

P

P

P

P

P

P

P

P

P

P
S

P

P

S

P

S

S

S

S

P

P


	6

1

2

7

5

6

8

5

6

8

0

2

4

6

1

2

7

3


	1

2

1
2

1

1

1

1

	
	

	Total 
	
	
	79
	10
	88.7%
	89

	Overall FBE
	
	
	187
	18
	91.2%
	205


* Faculty members did not submit their information. So above the analysis is not completely accurate. 

Table 11: Faculty Qualification Listing 

	Name of the Faculty
	Appointment Date
	Highest Degree, Year Earned
	Faculty Sufficiency
	Faculty Qualification Group
	Basis for Qualification Group

	Accounting Program 
	
	
	
	
	

	Faculty 1
	2005
	Masters (Accounting), 2005
	P
	Other
	No publications in the last five years.

	Faculty 2
	1994
	Masters in Accountancy, 1993
	P
	Other
	No publications in the last five years.

	Faculty 3
	2015
	MBA (2014)
	P
	Other
	No publications in the last five years.

	Faculty 4*
	
	
	S
	Other
	No publications in the last five years.

	Faculty 5
	1994
	Masters in Accountancy (1993)
	P
	SP
	Masters with research output.

	Faculty 6
	2006
	MBA (2006)
	P
	Other
	No publications in the last five years.

	Faculty 7 
	2013
	MBA (1985)
	P
	IP
	No publications in the last five years.

	Faculty 8
	2000
	Masters in Accountancy (2000)
	P
	Other
	No publications in the last five years.

	Faculty 9
	Sept. 2016
	Ph.D. 

Accountancy (2016)
	P
	SA
	Newly hired doctorate with research output.

	Faculty 10
	1994
	Ph.D. (1981)
	P
	SA
	Doctorate with substantial output

	Faculty 11
	1986
	Ph.D. (2011)
	S
	SA
	New doctorate still within five years bracket.

	Faculty 12*
	
	
	
	
	

	
	
	
	
	
	

	Finance Program
	
	
	
	
	

	Faculty 1
	Sept. 2005
	MBA (2005)
	P
	Other
	No publications in the last five years

	Faculty 2
	Sept. 2006
	MBA (2006)
	P
	Other
	No publications in the last five years

	Faculty 3
	2005
	MBA—Finance (2003)
	P
	Other
	No publications in the last five years

	Faculty 4
	Aug. 2014
	MBA, MSc. (2009)
	P
	SP
	Masters with publications.

	Faculty 5
	2001
	MBA (2000)
	P
	Other
	No publications in the last five years.

	Faculty 6
	Oct. 2015
	Masters—Finance (2013)
	P
	Other
	No publications in the last five years.

	Faculty 7
	Sept. 1997
	Ph.D. (1987)
	P
	Other
	No publications in the last five years.

	Faculty 8
	Sept. 2015
	Ph.D. (2015)
	P
	SA
	New Ph.D. with Publications.

	Faculty 9*
	
	
	S
	
	


	
	
	
	
	
	

	Business Administration & Marketing
	
	
	
	
	

	Faculty 1
	Fall 2008
	MBA, MSc. (2008)
	P
	SP
	Masters with required number of publications.

	Faculty 2
	Sept. 2012
	Ph.D. (2007)
	P
	SA
	Ph.D. with required number of publications.

	Faculty 3
	2013
	MBA (2004)
	P
	Other
	No publications in the last five years

	Faculty 4
	Sept. 2004
	MBA, MSc (2006)
	P
	Other
	No publications in the last five years

	Faculty 5
	2008
	MBA (2005)
	P
	SP
	Masters with required number of publications.

	Faculty 6
	Fall 2011
	Masters in International Business (2004)
	P
	SP
	Masters with required number of publications.

	Faculty 7
	2009
	MBA (2003)
	P
	SP
	Masters with required number of publications.

	Faculty 8
	Sept. 2016
	MSc. (2016)
	P
	SP
	Masters with required number of publications.

	Faculty 9
	1997
	MBA (1978)
	S
	Other
	No publications in the last five years

	Faculty 10
	June 2010
	MBA (1997)
	P
	SP
	Masters with required number of publications.

	Faculty 11
	Sept. 2016
	Ph.D. (2016)
	P
	SA
	New doctorate within the five year bracket.

	Faculty 12
	1990
	Ph.D. (2000)
	P
	SA
	Ph.D. with substantial publications.

	Faculty 13*
	
	
	P
	
	

	Faculty 14
	Sept. 2010
	MBA (2010)
	P
	SP
	1 chapter & I journal publication

	Faculty 15*
	
	
	P
	
	

	Faculty 16*
	
	
	P
	
	

	Faculty 17
	2007
	Ph.D. (2013)
	P
	SA
	Ph.D. with substantial publications.

	Faculty 18
	March 1989
	Ph.D. (2001)
	P
	PA
	Substantial number of paid consulting projects & community service projects. Linkages to practice 1 publication in last five years.

	Faculty 19
	Feb. 2014
	MBA, JD (Law)--2013
	S
	SP
	I publication in the last five years.

	
	
	
	
	
	

	Economics 
	
	
	
	
	

	Faculty 1
	Sept. 2005
	Ph.D. (1995)
	P
	PA
	PA (Worked as a Mayor for over 14 years).

	Faculty 2*
	
	
	
	
	

	Faculty 3
	Sept. 2007
	MA (Economics)--2003
	P
	Other
	No publications

	Faculty 4
	Sept. 1997
	Ph.D. (1995)
	P
	SA
	Doctorate with publications

	Faculty 5*
	
	
	
	
	

	Faculty 6*
	
	
	
	
	

	Faculty 7*
	
	
	
	
	

	Faculty 8*
	
	
	
	
	

	Faculty 9*
	
	
	
	
	

	Faculty 10*
	
	
	
	
	

	Faculty 11
	Sept. 2008
	Ph.D. (2008)
	P
	SA
	I publication & 1 proceeding

	Faculty 12*
	
	
	
	
	

	Faculty 13
	Sept. 2014
	Ph.D. (2014)
	P
	SA
	1 chapters & 5 presentations

	
	
	
	
	
	


*Faculty members did not submit their information.

Appendix F
Promotion & Tenure Policies 
The criteria for promotion of a faculty member are Intellectual contributions, Teaching, Scientific Effort and Public Services to the university and campus life and community Intellectual contributions include:

i. Articles containing original research published in refereed journals.

ii. Reports containing original knowledge and scientific results published in refereed journals.

iii. Published books

iv. Chapters published in edited books

v. Book Reviews

vi. Conference Proceedings in Conferences

vii. Interdisciplinary Research papers

Points for Research Publications are allocated in the following manner:

· Research published in the Journal of the first category = 3 points

· Research published in the journal of the second category = 2 points

· Research published in the journal of the third category = 1 point

· Research published in the Journal of the fourth category = 0.5 point

· Conference Proceedings in a Global Conference = 1 point

· Conference Proceedings in an international conference = 1-3 points

· Conference Proceedings in national and regional conference = 0.5 points 

· Published Book (depends on the Publishing House) = 1-6 points

· Book Translator or Editor of a Publishing House = 1-2 points

· Chapter in a Book (depends on the Publishing House) = 1-3 points

· Patent registered in the world = 3 points

· Patent registered in the Arab world = 1-2 points

· Creative work of a researcher in the field of specialization = 1-2 points

Scientific effort can be defined as:

1. All reports, studies and publications for academic character which the applicant has authored for public bodies, scientific or artistic institutions both paid or unpaid, published or unpublished could be used for promotion and tenure purposes.

2. Supervision of master’s and doctoral theses or participate in the examination.

3. Active participation in the liberation of magazines or periodicals or series of recognized standing and editing of arbitration offers to be published in such magazines or periodicals or serials. 

Teaching would consist of:

1. Teaching courses as identified.

2. Evidence of teaching experience 

3. Preparation of educational materials 

4. All educational activities involved to allow effective teaching

Public Service to the university and community would involve:

1. Membership to various university, college and departmental committees.

2. Participation in seminars and lectures.

3. Provide advisory services to students

4. Contribute to non-academic activities at the university and beyond

5. Further studies as approved by the university.

Weightage of Points for Promotion and Tenure Decisions

Promotion to Lecturer

· Teaching = 55%

· Scientific Effort = 30%

· Intellectual Contributions = 30%

· University & Community Service = 15%

Minimum necessary for Positive Recommendation = 70%

Promotion to Assistant Professor

· Teaching = 45%

· Scientific Effort = 20%

· Intellectual Contributions = 20%

· University & Community Service = 15%

Minimum necessary for Positive Recommendation = 70%

A minimum of at least 2 papers are required to get promoted to the level of an Assistant Professor.

Promotion to Associate Professor

· Teaching = 40%

· Scientific Effort = 15%

· Intellectual Contributions = 30%

· University & Community Service = 15%

Minimum necessary for Positive Recommendation = 75%

A minimum of at least 3 papers are required to get promoted to level of a Co-Professor.

Promotion to Professor

· Teaching = 30%

· Scientific Effort = 15%

· Intellectual Contributions = 40%

· University & Community Service = 15%

Minimum necessary for Positive Recommendation = 80%

A minimum of at least 5 published research papers are needed to get promoted to the rank of a Full Professor. 

Furthermore, depending on the journal rankings, intellectual contributions would constitute 4 points for promotion to the rank of an Assistant Professor, 6 points to the rank of an Associate Professor and 10 points to the rank of a professor. Due credit is given for the years of experience at another university when taking a promotion and tenure decision. Subsequent research published during an earlier period when application was made for promotion purposes can be considered. 
Maximum Length of Time at each Rank:

(i) A faculty member can be in the rank of an instructor for a maximum of seven years with at least four years at Abdul University; 

(ii) S/he then needs to serve in the capacity of a lecturer for three years before s/he can apply to be promoted to the position of an Assistant Professor;

(iii) Assistant Professor to Associate Professor is five years;

(iv) Associate Professor to Full Professor is again five years.

The university also has policies whereby a tenured professor of any rank (i.e., Assistant, Associate or Full Professor) can avail of sabbatical leave for one year every five years. 
APPENDIX G
Table 11: Delivery Modes

	Program
	Time to Degree
	Delivery Methods
	Coverage Hours/ 3 semester hours and 15 hours as the general course load per semester

	Accounting
	4 years—120 semester hours
	Face to Face 
	The minimum coverage for a 3 credit semester hour course is 3 hours per week. 

	Finance and Banking
	4 years—120 semester hours
	Face to Face
	The minimum coverage for a 3 credit semester hour course is 3 hours per week.

	Economics Degree 
	4 years—120 hours
	Face to Face
	The minimum coverage for a 3 credit semester hour course is 3 hours per week.

	Business Economics Degree 
	4 years—126 hours
	Face to Face
	The minimum coverage for a 3 credit semester hour course is 3 hours per week.

	Business Administration 
	4 years ---120 hours
	Face to Face 
	The minimum coverage for a 3 credit semester hour course is 3 hours per week.

	Marketing
	4 years-120 hours
	Face to Face 
	The minimum coverage for a 3 credit semester hour course is 3 hours per week.

	Master in Economics
	2 years—36 hours
	Face to Face 
	The minimum coverage of a 3 credit semester hour course is 3 hours per week.

	Master in Business Administration
	2 years—36 hours
	Face to Face 
	The minimum coverage of a 3 credit semester hour course is 3 hours per week.


Appendix H [Assurance of Learning Template]



Part I 
1. Program Name: Finance and Banking Program

2. Department \ Faculty: Department of Finance and Banking\ Faculty of Business 
3. Date of Program Specification: 2015-2016

4. Degree Offered: Bachelor degree in Finance and Banking

5. Concentrations / Tracks (if any): financial management, insurance and banking.

6. Number of credits for program completion: 120 credit hours

1- Mission:

The mission of the Bachelor degree in Finance and Banking is to provide students with education benchmarking excellence and highest standards in the areas of financial management, banking and insurance, and graduate finance professionals who can compete locally and internationally.

2- Goals:

The goals of the program are to:

·  Provide students with finance theories necessary to achieve high levels of knowledge in financial management, banking and insurance.

· Produce graduates with analytical skills and problem solving abilities required to succeed in graduate schools and the finance industry.

·  Integrate applied learning to improve students’ expertise and abilities required for making sound financial decisions.

· Reinforce ethical values, responsibility, as well as personal and academic integrity.

3- Program Outcomes       

A. Knowledge and understanding

On successful completion of the program a graduate will be able to:

1. Define finance concepts and theories.

2. Describe the operations of financial markets and institutions.

3. Explain the legal financial environment.

4. Acquire quantitative techniques applicable for finance.

B. Intellectual/Cognitive skills
On successful completion of the program a graduate will be able to:

1. Analyze and interpret financial data to make financial decisions.

2. Develop skills in analyzing financial reports and recommend solutions.

3. Demonstrate critical evaluation of financial issues.

4. Assess the suitability of methods used to investigate financial issues.

C. Subject specific and practical skills
On successful completion of the program a graduate will be able to:

1. Apply quantitative techniques to make financial decisions.

2. Build financial models needed to measure and manage risk.

3. Evaluate business performance through analyzing financial data.

4. Use statistical software to analyze and model data.

D. General and transferable skills
On successful completion of the program a graduate will be able to:

1. Develop interpersonal skills and team work.

2. Prepare written reports and communicate the results to relevant audience.

3. Retrieve relevant primary and secondary information and process them via spreadsheets.

4. Adhere to the highest standards of ethical and professional behavior.

[image: image1.emf]Course Code Course Title A1 A2 A3 A4 B1 B2 B3 B4 C1 C2 C3 C4 D1 D2 D3 D4

PHED120 Physical education 

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 2−−− −−− 2

ARAB 135 Arabic language skills 1

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 2 1 1

ARAB 136 Arabic language skills 2

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 3 3 2

ENGC 141 English communications –B-

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 2 1 1

ENGC 231 English communications –A-

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 3 3 2

CULS 331 Modern and contemporary European civilization  

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 3 3 2 3

CULS 332 Modern and contemporary Arab thoughts

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 3 3 2 3

ECON 131 Principles of microeconomics 

3 2 1 3 3 1 3 3 3 3 3−−− −−− −−− 2 3

ECON 235 Methodology of research

−−− −−− −−− 3 2 2−−− −−− 3−−− −−− 3 2 3 3 3

BUSA 130 Introduction to business administration

1 1−−− −−− −−− −−− 1−−− −−− −−− −−− −−− 1−−− −−− 3

ACCT 130 Financial accounting -1-

1−−− 2−−− 1 1−−− −−− −−− −−− 2−−− −−− −−− 1 3

FINN 130 Introduction to finance and banking

2 1 1 1 1 1−−− −−− 1−−− 1−−− 1−−− 1 3

MKET 130 Principles of marketing -1-

−−− −−− −−− −−− −−− −−− 1−−− −−− −−− 1−−− 1−−− −−− 3

MATH 1351 Precalculus

−−− −−− −−− 1−−− −−− −−− −−− 1 1−−− −−− −−− −−− −−− 1

MATH 2351 Calculus for business and economics

−−− −−− −−− 2−−− 1−−− 1 1 1−−− −−− −−− −−− −−− 1

STAT 2361 Statistics for business and economics

−−− −−− −−− 3 2 1−−− 2 3 1 2−−− −−− −−− 1 1

COMP 121 Introduction to computer

−−− −−− −−− −−− −−− 1−−− −−− 1−−− −−− 3 2−−− 1 1

GENS 131 Life science

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 1

GENS 132 Physical science

−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 1

FINN 230 Principles of financial management 

3 2 2 2 2 2 1 1 1−−− 1−−− 1−−− 1 3

FINN 233 Principles of Insurance

2 2 2 1 1 1 3 3 1 1 1−−− 2 3 3 3

FINN 234 Financial and banking legislations

1 1 3−−− −−− −−− −−− −−− −−− −−− −−− −−− −−− −−− 1 3

FINN 238 Math for risk management

2 1−−− 3 2 3 2 3 3 3 2 3 2 3 3 3

FINN 330 Intermediate managerial finance

3 2 1 3 3 3 2 2 3 2 3 1 1−−− −−− 3

FINN 333 Commercial bank management

2 3 1 2 2 2 2 3 2 3 1 1−−− −−− 1 3

FINN 3391 Money and capital market

3 3 2 2 2 3 2 2 2 1 3−−− 1−−− 1 3

BUSA 230 Principles of management

1 1 1−−− 1−−− −−− 1−−− −−− 1−−− 2 1−−− 3

ACCT 230 Financial accounting -2-

1−−− 2 1 2 2 1−−− 1−−− 3−−− 1−−− 2 3

ACCT 332 Principles of taxation

1 2 3 1−−− −−− −−− −−− −−− −−− −−− −−− 2 2−−− 3

ECON 132 Principles of macroeconomics

1 3 2 2 3−−− 2−−− 3 1−−− −−− −−− −−− 1 3

FINN 331 Corporate financial analysis

3 1 1 3 3 3 3 3 3 3 3 3 3 3 3 3

FINN 4301 Advanced financial management

3 1 1 3 3 3 3 3 3 2 3 2 3 3 3 3

FINN 431 Investment management

3 3 1 3 3 3 3 3 3 3 3 3 3 3 3 3

FINN 432 International financial management

3 3 1 2 3 2 3 2 3 3 1−−− 2 2 3 3

FINN 4381 Seminar in financial management

3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3

ECON 338 Money and banking 

2 3 2 3 2 2 3 2 3 1 3−−− 2−−− −−− 3

FINN 232 Real Estate financing

2 2 2 2 2 2 2 2−−− −−− −−− −−− −−− 3−−− 3

FINN 3301 Islamic financial management

3 3 3 3 3−−− 3−−− −−− −−− −−− −−− 2 3−−− −−−

FINN 332 Management of non – banking institutions

3 3 3 3 3 3 2 3 3 1 3−−− 3 3 3 3

FINN 335 Marketing of financial and banking services

2 1 2 1 2 1 1 1 1 1 1−−− 1 2 1 3

FINN 336 Credit analysis*

FINN 337 Management of short - term financing

3 1 2 3 3 3 2 2 3 2 3 3 3 3 3 3

FINN 338 Personal financial management

2 2−−− 2 2 2 1 1 2 1−−− −−− 2 2 1 3

FINN 430 Strategic financial decisions*

FINN 434 Financial derivatives and future markets*

FINN 4340 Mergers and acquisitions*

FINN 436 Investment portfolio management*

FINN 4360 Risk management and employee benefits program*

FINN 437 Special topics in finance and banking*

Program Elective Courses

Program Outcomes Matrix

University Requirement (21 Hours)

 Faculty Requirement (29 - 32 Hours)

Elective courses

Program Compulsory Courses


1

